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Problem



Problem = Opportunity



REAL-WORLD IMPACT

More Than an App. A Financial Education Platform.

Poverty rate drops most sharply during & after high school years — but only with targeted support
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The last structured point before adulthood. Financial
habits, college access decisions, and career
trajectories are formed here. TallyAl targets this
moment.

46-44% poverty. Structural disadvantage is already
embedded — under-resourced schools, housing
instability, food insecurity.

Without intervention, young adults enter the
workforce with no financial literacy. Under-25 median
HHI is just $35,750 — barely above the poverty line.




THE ORIGIN

Built From Personal Need

Example: Monthly Expenditure (December 2024)

Recorded Expenditure December 1 - December 31

te = Context = Category = Add. Info.
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i THE HABIT

| tracked every single item |
bought — not just totals —

to minimize waste and build
real spending discipline.

1 ’
Spend with intention. Every item, every time.
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Weekly Breakdown

Week 1 (1-7)
Week 2 (8-14)
Week 3 (15-21)
Week 4 (22:28)  W290,570
Category Breakdown
Amount

Px W123,530
Hely 23,460
Starbucks W15,900
Dinner W168,000
Cafe 9,000
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THE PROBLEM

Every App Knows Where You Spent.
None Know \What You Actually Bought.

Other apps show merchant names. TallyAl scans receipts to surface every item — so you know exactly what's driving your

spending.

‘ EVERY OTHER APP

Walgreens
$29.82

Healthcare (guessed)

° TALLYAI

Walgreens $29.82

Nov 6, 2025 - 3:02 PM - Scanned

@ Advil Pain Reliever (50ct) $17.83
Healthcare
@® Red Bull Energy Drink x2 $7.98
VS Dining — impulse
@® Shickers Bar $4.01

Dining — impulse



REAL-WORLD IMPACT

More Than an App. A Financial Education Platform.

TallyAl was built for independent users — but its real power is deploying it where financial habits are formed for the first time.

Done X Talld! Gt Rochester is just the first.
or snacks
i Any school, program, or community org can deploy TallyAl as a financial
Card lerary * Snacks: Allocate around $50- . y P g_ . Yy org ploy y
o $75 (for occasional treats). literacy tool — with real spending data, not textbook examples.
Total Food Budget: $250-$350
FULL-WIDTH CARDS
Tips:
° . ) , Schools & Programs
Monthly Budget Meal Planning: Prepare in
Project Budget - 2 receipts advance to avoid impulsive, (/ )

expensive choices. Students track real purchases, not hypothetical budgets.
* Eat Out Wisely: Cook in bulk, . . . . q

$0.00 5100000 SISO [ A N———— Financial education becomes lived experience.

$0 spent $1000 budget * Grocery Shopping: Buy in bulk,

CATEGORY BUDGETS Add Budget choose affordable items, and ShOp
smartly.
* Cook at Home: Preparing meals a o q

| ngeorfa;moo 00 e at home is generally cheaper than Communlty Organlzatlons
dining out. ﬂ
il QU EEgia [ yeu el ] Partners like Project Level the Field can use spending data to
go out, opt for affordable options

Budget Tracker or share a meal with friends. design better, targeted interventions.
Monitor your monthly spending against Add
PR TR Remember, this is just a guideline.
Adjust based on your personal
. preferences and eating habits.
& Spending by Category Anonymlzed POIlcy |n8|ghts
® shopping $999 Y @ m Aggregate spending patterns from low-income youth give
O LIl &3 funders and policymakers real data to act on.



01 Item-Level Receipt Parsing

TallyAl

NOVEMBER SPENDING

$29.82

X
Add Entry

Choose how to add y«
Scan Receipt
O] P

o] Import Photo

Manual Entry

Walgreens

“ wﬁ”yzem

TALLYAI

THANK YOU FOR SHOPPING AT

|

Budget Tracking & Goals

+ Q 28 #
TallyAl

Welcome to TallyAl

Scan or add a receipt to get started

p—
= ] TALLYAI

Monthly Budget
Project Budget - O receipts
$0.00 /$1,000.00

$0 spent $1000 budget

$1,000.00 left

CATEGORY BUDGETS

| General 100% left
$0.00 of $1,000.00
Al Insights
7 11 4
i 4+
Home Analysis

Card Library

Q Search

FULL-WIDTH CARDS

Monthly Budget
Project Budget - 2 receipts
$0.00 /$1,000.00

$0 spent

CATEGORY BUDGETS

| General

$0.00 of $1,000.00

Budget Tracker

Monitor your monthly spending against

your budget limit with alerts

& Spending by Category
[ J
Shopping

@ Dining

Done

$1,000.00 left

$1000 budget

100% left
¢
$999

$16



Al Behavioral Insights D

+ Q 85 %
Analysis

Al Summary % On-device

Top Spending Trends

This analysis highlights the top spending
categories and their recent changes,
providing insights into customer behavior
and potential areas for improvement.

Based on the analysis, consider adjusting your
marketing strategies to capitalize on trending
categories and optimize your spending to
maximize returns.

Powered by Tally Al ¢ Refresh

g Export Report

3 receipts

Spending Report
Tap to preview - Ask Tally
to customize

this_month.- $47.88
o) il ¢ %

Home Analysis

Done Spending Report X

Spending Report

Generated: March 2

Summary

Category Amount
Other
Other
Other

Grand Total: $162.08

Ask Tally to refine this report

¢

Tally can filter dates, summarize categories, or analyze
specific trends in this PDF.

G

X TallyAl Chat

Hi, what can you help me with?

No problem at all. I'm here to
assist with budgeting, tracking
expenses, and organizing your
finances. What specific challenges
or questions do you have right
now? For example, do you want to
track groceries, savings, dining
out, or entertainment? Or perhaps
you'd like to set up a specific
budget for a particular category?

s

X TallyAl Chat -

How should | budget 500 bucks
for food this month?

Okay, here's a balanced approach
for $500 food budget this month:

Food Budget Breakdown:

* Meals: Allocate around $200-
$250 (this can vary based on your
eating habits and preferences).

* Consider a mix of:

* Groceries: 40-50% of the
total ($200-$250)

* Dining Out: 10-20% (if
you're willing to eat out, aim for
around $100-$150)

* Other: Optional, like takeout
or snacks

* Snacks: Allocate around $50-
$75 (for occasional treats).

Total Food Budget: $250-$350
Tips:

e bPlarRagPHYIPRE
+ O

* Eat Out Wisely: Cook in bulk,

buy groceries, and plan meals.
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Budget Tracking & Goals

+ Q

LELLYZA

Monthly Budget
Project Budget - O receipts
$0.00 /$1,000.00

$0 spent

CATEGORY BUDGETS

| General
$0.00 of $1,000.00

Al Insights

/ﬂ lll sights will
]
Home Analysis

88 &

$1,000.00 left

$1000 budget

Add Budget

100% left

Done

Card Library

Q Search

FULL-WIDTH CARDS

Monthly Budget
Project Budget -+ 2 receipts

$ 0.00 /$1,000.00

$1,000.00 left

$0 spent $1000 budget
CATEGORY BUDGETS Add Budget
I Cemenel A
$0.00 of $1,000.00
Budget Tracker
Monitor your monthly spending against Add

your budget limit with alerts.

& Spending by Category

@® Shopping $999
@ Dining $16

m PATTERN RECOGNITION

12

energy drinks
this month - $47.88

Mostly impulse buys at checkout
across 6 different stores.

' ACTIONABLE SUGGESTION

+40%

coffee spending

$67 total vs. last month

Making coffee at home twice a week
could save you $50.



THE SOLUTION

What TallyAl Actually Does

Receipt scanning that reveals every item — enabling real behavior change, not just merchant-level guesses.

01

Item-Level Receipt Parsing
Extracts every line item — name, price,

quantity — via camera scan, photo import,
or manual entry.

04

Budget Tracking & Goals

Set per-category spending limits. Visual
progress rings show exactly how much of
each budget remains.

02

Context-Aware Categorization
Each item gets its own category based on

what it is, not where you bought it. Learns
from your corrections.

05

On-Device Privacy

Every receipt and insight lives only on your
iPhone. No central server. Face ID / Touch
ID protected.

03

Al Behavioral Insights
Surfaces specific insights like 'making

coffee at home twice a week saves you
$50' — not generic warnings.

06

Search & Filter Everything

Find every receipt where you bought Advil.
See all impulse purchases from the last 30
days. Instantly.



PRIVACY & SECURITY

The Only App That Cannot Be Hacked

Simple principle: data that doesn't exist on a server cannot be stolen from one.

Q0 a (

100%

Servers Data Breaches On-Device
No TallyAl database exists Architecturally impossible All Al & storage stays on your iPhone
— Local-Only Storage @5 On-Device Al g Biometric Protection
® Encrypted SwiftData on your device ® Apple Vision Framework for OCR ® Face ID/ Touch ID required to open
° zi‘r’géﬂ images in sandboxed ® MLX models via Apple Silicon ® Auto-locks after 5 min inactivity

® Zero data transmitted to TallyAl ® No images or data sent to cloud o ;C;Igrtigtt;ckup is end-to-end




COMPETITIVE LANDSCAPE

What No Other App Can Do

No competitor provides automatic item-level receipt parsing with intelligent per-item categorization. That's TallyAl's moat.

APP

TallyAl %

Mint / Credit
Karma

Chase Banking

YNAB

Expensify

TossBank

ITEM-LEVEL

v Full

PER-ITEM CATS

v Per item

RECEIPT SCAN

v Full parse

~ Merchant+total

Al INSIGHTS

v Granular

~ Basic alerts

~ Methodology

~ Basic

ON-DEVICE

v Always

CONSUMER UX

v Native iOS

v Yes

v Yes

~ Manual heavy

v Yes



QNA

More Than an App. A Financial Education Platform.



